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2018 BUSINESS REVIEW 

 

KEY TAKE AWAY POINTS 

Sale of legacy sales house business 

Å Belgium 

Å Portugal 

Å Spain 

 

Focus on the long term vision and main promissing assets 

 

Securing future developments involving Azerion as a strategic 

shareholder 

 



LONG TERM 

VISION 

 

ADVERTISING IS A USER CENTRIC MARKET 



PROSPECTIVE 

MARKET ANALYSIS 

THE SHIFT TOWARDS DIGITAL ADVERTISING IS NOT OVER 

5 

NATIVE ADS will replace  banners  

 
 

 

MOBILE GEOMARKETING will  complete/take  the  lead  on  
radio  and  outdoor  

 

 

 

 



PRODUCT  

ORGANIZATION 

3 MAIN BUSINESS AREAS 

6 

D I G I T A L  

C O N T E N T  

F A C T O R Y  

G É O M A R K E T I N G  A N D  

D R I V E  T O  S T O R E  

I N - C O N T E N T  

A D V E R T I S I N G  

7  M A R K E T S  

+ 1 2 0  T E A M  M E M B E R S  



QUANTUM, PREMIUM FORMATS FOR PREMIUM MEDIA  

million 

Unique daily users 10 

publishers +500 

million 

unique monthly users 35 



QUANTUM, A PLAY ON THE VIDEO AD MARKET 

I N - C O N T E N T  V I D E O  

FORMATS 

CPView ï Video 30 sec 

CPView ï Video >30 sec 

 

GARANTEED VIEWABILITY 

 

 

SOUND OFF 



IN-CONTENT ADVERSTISING TO MATCH UX AND ROI 

 

I N - C O N T E N T  B R A N D I N G  

 

VIEWABILITY 

100 % viewable 

 

 

CRÉATIVE STUDIO 

 

 

BEST PERFOMER 

 

 



ADMOOVE 

DIGITAL GEOMARKETING PIONEER 

 

 

WORKING WITH 

BRANDS ON THEIR 

MOBILE  MARKETING 

STRATEGY 
UNIQUE MONTHLY 

 USERS (IDFA) 

IMPRESSIONS 

 
CLIENTS 

150 

28M 

5,9B 

GRPD Compliant collect mode based on Advertising 

Bids Requests 



3 KEY EXPERTISES FOR EFFICIENT 

MOBILE GEOMARKETING  

Technological platform 

In-House creative studio 

Real time ROI measurement (footfall) 



2 MARKETING TACTICS  

G É O F E N C I N G  
 

R E A L  T I M E  B R O A D C A S T  O N  P O I  

R E TA R G E T I N G  
 

T A R G E T I N G  O F  I D E N T I F I E S D  

P R O F I L E S  



# I N S I G H T S  # P L A N N I N G S T R A T E G I Q U E  

# C O N C E P T I O N  

# P R O D U C T I O N  # M E D I A  

# I N F L U E N C E  

# P R  

ADPULSE, SOCIAL MARKETING ARCHITECT  




